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REFLECTING ON 2024 EGC UPDATE BUSINESS EVENTS EVENTS

MARKETING INTERNATIONAL EDUCATION WRAP UP + QUESTIONS
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TEQ GLOBAL MARKET DESTINATION 2045:
BRIEFING QUEENSLAND'S
TOURISM FUTURE

TUESDAY 25 FEBRUARY

TUESDAY 11 FEBRUARY

INTERNATIONAL
WOMEN'S DAY
LUNCHEON

PROUDLY PRESENTED BY THE
STAR GOLD COAST

FRIDAY 7 MARCH

GOLD COAST CAREERS
FESTIVAL

WEDNESDAY 14 — THURSDAY 15 MAY
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BUSINESS EVENTS

BROOKE CAMPBELL - DIRECTOR, BUSINESS EVENTS




EGC

EGC & QBES
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GOLD COAST HAS

60% SHARE OF QLD

BUSINESS EVENTS
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74% CORPORATE
AND 20%
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3 DELEGATE DAYS



UPCOMING

ACTIVITY DATE

JAPAN INCENTIVE & EDUCATION MARKET ROADSHOW 3 -7 FEBRUARY

BE CONNECTED AMBASSADOR FAMIL 6 — 7 FEBRUARY
AIME TRADESHOW 10 - 12 FEBRUARY
BEANORTH AMERICA SHOWCASE 10 -19 MARCH
BEA GREATER CHINA SHOWCASE 23 — 26 MARCH
IMEX FRANKFURT 20 - 22 MAY

EGC BE SHOWCASE - CHINAAND TAIWAN JUNE

AIME 10 - 12 FEBRUAT



EVENTS

AVRIL HARRIS - EXECUTIVE DIRECTOR,EVENTS




UPCOMING {es
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@ AACTA AWARDS @ WPGA CHAMPS @ FESTIVAL OF GOLF @ GREEN DAY @ AUSTRALIAN @ AUSSIES
& FESTIVAL 6-9 MARCH 2025 6-9 MARCH 2025 5 MARCH 2025 BOARDRIDERS 29 MARCH -
5-0 FEB 2025 BATTLE FINAL 6 APRIL 2025

8-9 MARCH 2025

o0

@ VOLLEYSLAM @ GOLD COAST PRO @ SANCTUARY COVE @ COOLY ROCKS ON @ AUS OPEN BOWLS
21-30 MARCH 2025 3-13 MAY 2025 BROADBEACH INTERNATIONAL 4-8 JUNE 2025 7-20 JUNE 2025

15-18 MAY 2025 BOAT SHOW
22-25 MAY 2025



MARKETING

EMMA RAYMOND - CAMPAIGN DIRECTOR
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PHASE 2 APPROACH

BUILD & AMPLIFY CREATE A PROFILE & SAVE EXPERIENCES

g TARGET AUDIENCE EXPERIEle[l% COAST &
9 @ INTERSTATE - SYD & MELB P
INTRASTATE - DRIVE %wr SAVED EXPERIENCES

LAUNCH INTERSTATE WITH SCALE
DRIVE TRAFFIC & ENGAGEMENT ON PLATFORM COLOCOAST

CURATE PERSONAL SELECTION OF EXPERIENCES

MAJOR COMPETITION FILMIT = | ¢ | | 7_ gﬂegERxgth s
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NATIVE ARTICLES
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INTERNATIONAL

RACHEL HANCOCK - HEAD OF VISITOR ECONOMY AND CORPORATE RELATIONS




INTERNATIUNAL

NATIUNAL VISITOR EXPENDITURE IS 90% RECOVERED
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SOURCE: TRAIVS YE September 2024




TOP 5 INTERNATIONAL Jources Vlarke]s

NEW ZEALAND CHINA JAPAN SOUTH KOREA

VISITORS 221,000 56,000 29,000 47,000 35,000
EXPENDITURE $357M $94M $92M $84M $75M
GROWTH VS LY +19% +213% 0% +171% -5%
RECOVERY (2019) +53% -73% -36% +200% +17%
YESep YESep YESep YESep YESep  YESep YE Sep YE Sep YE Sep YESep YESep  YESep YE Sep YE Sep YE Sep
2019 2023 2024 2019 2023 2024 2019 2023 2024 5019 2023 2024 2019 2023 2024

SOURCE: TRAIVS YE September 2024
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AIRLINES LAUNCH CAMPAIGN

@ ROAD LES NEW ZEALAND
TRAVELLED CAMPAIGN

@ INDIA CAMPAIGN
INFLUENCER

EGC MISSION | JAPAN

TEQ QLD IS CALLING | CHINA

EGC MISSION | TAIWAN

TEQ QLD SHOWCASE | SYDNEY

EGC MISSION | HAMILTON & DUNEDIN (NZ)
TEQ QLD IS CALLING | NEW ZEALAND
TAATE | BRISBANE

TA MARKETPLACE SEA | INDONESIA

TA MARKETPLACE | INDIA

ACTIVITY & UPCOMING £yredtls

3 -7 FEBRUARY

27 FEBRUARY -4 MARCH

5 MARCH -7 MARCH

11 -12 MARCH

17 & 21 MARCH

18 — 20 MARCH

27 APRIL - 1 MAY

27 -29 JULY

31 JULY - 2 AUGUST



EDUCATION

JENNINE TAX - EXECUTIVE DIRECTOR, EDUCATION




INTERNATIONAL STUDENTS [old| (o3|
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NON-AWARD 1158
1466
GOLD COAST STUDENT
ENROLMENTS BY SECTOR
@ o ® (SEPTEMBER 2024)

1241
13163

31,856

TOTAL INTERNATIONAL
STUDENT ENROLMENTS

HIGHER EDUCATION
8788

SOURCE: Australian Trade and Investment Commission



TOP 10 STUDENT NATIONALITIES Jeplentper 207k

GOLD COAST TOP 10 STUDENT NATIONALITIES (SEPTEMBER 2024)

ENROLMENTS BY NATIONALITY STUDENT SOURCE COUNTRIES
0 2000 4000

Brazil

India
Philippines
Colombia
China
Japan
Spain

South Korea

Chile

Thailand

SOURCE: Australian Trade and Investment Commission



ACTIVITY & UPCOMING EWT

POLICY UPI]ATE @ GOLD COAST STUDENT HUB
MINISTERIAL DIRECTION 111 EXPANDED FOR GROWTH

CHINA AND GREATER BAY AREA TRADE MISSION @ EDUCATION MEMBERS NETWORKING EVENT
20-27 FEBRUARY 2025 11 FEBRUARY 2025



WRAP UP

KATE BARR - DIRECTOR, VISITOR ECONOMY
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ANYA OLYMPIA CLINTON FARLOW ASHLEIGH BARNES
TRADE & PARTNERSHIPS MANAGER INDUSTRY PARTNERSHIPS MANAGER INDUSTRY PARTNERSHIPS OFFICER




TEQ GLOBAL MARKET DESTINATION 2045:
BRIEFING QUEENSLAND'S
TOURISM FUTURE

TUESDAY 25 FEBRUARY

TUESDAY 11 FEBRUARY

INTERNATIONAL
WOMEN'S DAY
LUNCHEON

PROUDLY PRESENTED BY
THE STAR GOLD COAST

FRIDAY 7 MARCH

GOLD COAST CAREERS
FESTIVAL

WEDNESDAY 14 — THURSDAY 15 MAY
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