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MEMBERSHIP
PROSPECTUS
INTRODUCTION

TOURISM IS ONE OF THE LARGEST ECONOMIC SECTORS ON THE GOLD COAST, EMPLOYING MORE THAN 44,000 PEOPLE IN 10,000 BUSINESSES.

Destination Gold Coast (DGC) is the trading name of Gold Coast Tourism With the recovery of tourism, a population boom and a commitment to
Corporation. Based on pre-pandemic data, tourism had the largest economic capitalise on every opportunity, the Gold Coast tourism sector stands to
impact on the Gold Coast economy through a gross regional product make a strong rebound. DGC is creating a more powerful, united community
contribution of $5 hillion and employing 44,000 people across 10,000 tourism for tourism and will deliver a new level of tailored support for member
related businesses.' partners as our key markets return.

DGC is a team of dedicated professionals who are passionate about promoting Through cooperative marketing, industry development, experience design,

the Gold Coast to visitors and potential visitors as a must-visit destination. advocacy, and collaboration initiatives, DGC is committed to evolving

In attracting more visitors to the Gold Coast and increasing visitor spend, membership services for the future, achieving better alignment of cost to value.

we strengthen the Gold Coast economy, which helps build our community.

"Regional Tourism Satellite Accounts, Australian Bureau of Statistics and Tourism Research Australia, 2022. Tourism Businesses in Australia, Australian Business Register (unpublished data),
Australian Bureau of Statistics and Tourism Research Australia, 2022.
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WHY BE A
MEMBER

As a member, you will have the opportunity to receive advocacy through You will gain a connection to the tourism industry through networking and
the peak tourism body for the Gold Coast, the potential to be involved with introductions as well as insights into industry research and qualified data.
cooperative marketing efforts, invitations to industry-run training events as
well as information and advice on marketing best practice and government
funding opportunities.

We look forward to working with you and having you as a part of our DGC team.

2022 GOLD COAST VISITOR SNAPSHOT
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National Visitor Survey (NVS) and International Visitor Survey (IVS), Tourism Research Australia, March 2021 to December 2022.
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MEMBER
TESTIMONI

GO VERTICAL SUP

“As a long-term member of destination, Gold
Coast, | have found true value and support not
only from DGC staff here on the Gold Coast but
also internationally when travelling as part of trade
missions. The relationships and connections that |
have gained from being a member of Destination
Gold Coast is amazing and invaluable. DGC has
been always there to lend a hand in supporting
small businesses and the value of this support is
immeasurable. My gratitude is deep, and sincere,
| look forward to many years ahead of being part
of this wonderful organisation.”

ALS

HARBOUR TOWN PREMIUM OUTLETS

“We greatly value our long-standing membership
with Destination Gold Coast. With a broad mix of
domestic and international visitation to Harbour
Town, we work closely with Destination Gold Coast
for their market insights, industry connections,
plus collaboration and campaign opportunities.
We look forward to building on our relationship
with Destination Gold Coast and thank them for
their support of our business.”

PARADISE RESORT

“Our membership with DGC gives us the
opportunity to leverage our marketing budget

and piggyback on destination campaigns to reach
international markets that as an independent
product we wouldn’t otherwise be able to

reach on our own. As members, the networking
opportunities, invitations to participate in and host
famils and attend trade events is what we value
most. The Online Holiday deals and extensive social
media coverage as well as having someone to call
on for advice on the general state of the market,
and being able to leverage off DGC’s extensive
media exposure is invaluable to our business”.

MEMBERSHIP PROSPECTUS 2023/24






LEADING
THE WAY

DIGITAL AND SOCIAL

The digital world is where consumers dream, plan, book, interact and
recommend destinations to others. We are heavily engaged in this ever-
changing, highly competitive marketing space and are continuously working
on growing our digital footprint.

DGC SOCIAL PLATFORMS

fHCR AN
<

®
292,100

LEADS TO INDUSTRY

2.5M

WEBSITE VISITS

SUPPORTING YOUR ONLINE REPUTATION

DGC members have special access to ReviewPro, a powerful monitoring

and measurement tool that helps businesses keep track of what guests and

customers are saying across multiple online review platforms.

4.95M

ENGAGEMENT

To achieve ‘cut-through’ DGC requires a fiercely competitive, agile and
responsive digital-first marketing strategy, and an organisational structure
and operational approach that can flex and adapt quickly to market shifts
and changing consumer trends.

4 I \
621M 60.5M
IMPRESSIONS VIDEO VIEWS

ReviewPro helps us work with you to identify actionable insights to improve
customer satisfaction, rankings on review sites and therefore help to drive more
business through your door.

MEMBERSHIP PROSPECTUS 2023/24 '


https://www.facebook.com/DestinationGoldCoast
https://www.instagram.com/DestinationGoldCoast/
https://twitter.com/destgc
https://www.youtube.com/user/VisitGoldCoast

WELL
CONNECTED

OUR PARTNERS OUR MEMBERS

DGC has close and fruitful relationships with Tourism Australia (TA), Tourism and ~ As a member-based organisation, DGC is proud of its connection with the front-
Events Queensland (TEQ), the Queensland Tourism Industry Council (QTIC) and line of the visitor economy. Among the 500+ members are the likes of Gold

the Tourism and Transport Forum Australia (TTFA). The organisation also works Coast Airport, Gold Coast Convention and Exhibition Centre, Village Roadshow
with Study Gold Coast (SGC) as well as Major Events Gold Coast (MEGC). Theme Parks, Dreamworld, Currumbin Wildlife Sanctuary, TAFE Queensland,

Griffith, Bond and Southern Cross Universities, Gold Coast City Marina,

The Star Gold Coast, The Langham Gold Coast, The Tour Collective, Balter
Brewing, Tangalooma Island Resort, and Tropical Fruit World to name a few.
Our members employ thousands of Gold Coasters. They are the ambassadors
of our destination and work every day with DGC to sharpen the city’s tourism
marketing arsenal.

DGC is an active member across the sector nationally and internationally,
including membership with the International Conference and Congress
Association (ICCA), Australian Business Events Association (ABEA), Direct
Selling Australia (DSA), Australian Tourism Export Council (ATEC), and Women
in Tourism (WIT).

n DESTINATION GOLD COAST
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MEMBERSHIP

LEVELS

DESTINATION GOLD COAST OFFERS TWO LEVELS OF MEMBERSHIP TO CHOOSE FROM, WITH BENEFITS DIFFERING ACCORDING TO YOUR MEMBERSHIP LEVEL.

CORPORATE /
ASSOCIATE

MEMBERSHIP

9 mrggnmgum WOMENS DQ—Y)D%, GCCEC™

[ |

$420 PER ANNUM

Suitable for businesses supplying
direct goods and services that are
deemed to receive benefit from
tourist activities. These may include
educational facilities or business
support services such as media,
associations, professional services
and travel industry.

TOURISM

MEMBERSHIP

"

n DESTINATION GOLD COAST

$595 PER ANNUM

For businesses having direct interface
with leisure and business travellers to
the Gold Coast. Members who wish
to take advantage of optional extra
packages such as Visitor Information
Centres (VICs) or Destination Gold
Coast Business Events (DGCBE)
packages choose this level.



SUMMARY
OF BENEFITS

T Town
Acces.s to online member portal DGCnet which houses a host of resources as well as your membership o o
benefit summary
Subscription to DGC Industry e-newsletter Tourism Matters (V] (V]
Invitations to Member Networking Events and Industry Updates (V] (V]
Access to the Digital Content Hub inc. image/video library (V] (V]
Listing in Member Directory on DestinationGoldCoast.com (V] (V)
Voting entitlements and nomination rights at Destination Gold Coast AGM elections (V) (/)
Opportunity to submit stories/updates in Tourism Matters with distribution to over 1,700 local industry contacts X2 X4
Meet with our Membership team to discuss engagement and membership benefits (V] (V]
Discount of 25% for sgbsequent business membership fees. Discount applies to business with lower o o
membership and elective types
Access to ReviewPro Online Reputation Reporting (V]
Eligible for listing on DestinationGoldCoast.com (with ATDW subscription®) exposing your product to over o
200,000 unique visitors per month for direct bookings
Participate in national campaigns by way of Online Holiday Deals on DestinationGoldCoast.com (V]
Ability to share your engaging content through DGC social media platforms (V]
Opportunity for product exposure via media & public relations activities (V)
Access to other DGC Business Units for market advice (V]
Invitations to Industry Development Workshops as provided by DGC'’s stakeholders (V]
Opportunity to access international tourism market through joint marketing activities including sales missions, o
trade shows and familiarisation program**
Display brochures in DGC’s Visitor Information Centres™* (V]
Eligible for Business Events Package™™ (V]

**Additional costs apply

MEMBERSHIP PROSPECTUS 2023/24




BUSINESS
EVENTS

DESTINATION GOLD COAST’S BUSINESS EVENTS TEAM (DGCBE) SEEKS OUT NEW CORPORATE, ASSOCIATION AND INCENTIVE BUSINESS FOR THE GOLD COAST.
DGCBE FOCUSES ON CREATING OPPORTUNITIES FOR MEMBERS TO CONNECT WITH BE CONFERENCE PLANNERS AND MEDIA AS WELL AS CONNECTING
CONFIRMED EVENTS WITH VENUES, SUPPLIERS AND SERVICES ON THE GOLD COAST. ONLY SPECIFIC BE MEMBERS RECEIVE BRAND EXPOSURE IN BUSINESS
EVENTS PUBLICATIONS, BUSINESS EVENTS COMMUNICATIONS AND ON OUR BE WEBSITE DESTINATION GOLD COAST BUSINESS EVENTS.

FUTURE FORWARD STRATEGY

Business Events are the most resilient, high yield sector of the visitor economy
that travel outside of peak periods. In addition to being lucrative, they attract
some of the world’s most innovative, intellectual, and entrepreneurial people to
our city. To maximise opportunities and provide a platform to leverage the talent
and profile of our City, the Business Events strategy for the Gold Coast is aligned
to the City’s Economic Strategy 2022-2027. This includes focusing business
development activities to secure events in targeted industry sectors Including
Health and Medical, Sport, Screen, Construction, Real Estate, and Infrastructure
to name a few.

COOPERATIVE MARKETING OPPORTUNITIES

DGCBE undertakes a range of national and international sales activities, trade
shows and events with BE members. Participation costs for these opportunities
are additional to membership fees. BE members can be included in print
marketing programs as well as a profile page on our website, which leverages
traffic from the highly ranked leisure website and is the main call to action for
all DGCBE collateral.

FAMILIARISATIONS AND SITE INSPECTIONS

Familiarisations and site inspections are designed to showcase the destination
to a group of qualified business event buyers or planners, allowing them to
experience the region and build relationships with local partners. Members
are included in the itinerary based on the needs of the planner.

W/

BRONZE

MEMBERSHIP

$525 PER ANNUM

Suitable for members who gain
moderate BE business.

n DESTINATION GOLD COAST

SILVER

MEMBERSHIP

$2,100 PER ANNUM

Suitable for members who work
actively in the BE market.

BUSINESS OPPORTUNITIES

Gold, Silver and Bronze members receive leads and referrals from the DGCBE
team (based on the criteria defined by the event planner). Additionally, Gold,
Silver and Bronze members are provided with business opportunities and
contact information for an event once it is confirmed to the city, when
authorised by the client. DGCBE receives leads via sales calls, trade shows,
marketing campaigns and the Destination Gold Coast Business Events website:
www.destinationgoldcoast.com/business-events

BIDDING

As part of the bid process, several destinations from around Australia and
overseas submit “bids” to win the right to host the business event in their
city. DGCBE members are provided with the opportunity to be included in

bid documents as suitable venues or suppliers on behalf of the destination.
Proposals are collated and included in the bid document for presentation to
the conference planner or voting committee. Inclusion is based on relevance,
business qualified and on the clients’ needs.

DIGITAL MEDIA

www.destinationgoldcoast.com/business-events is the central hub of
information for Business Events on the Gold Coast and the main call to action
on all collateral. Inclusions vary according to Membership Level.

ELIGIBILITY

Members are required to choose the ‘Tourism’ base-level membership to be eligible.

GOLD

MEMBERSHIP

$5,250 PER ANNUM

Suitable for members where BE represents a
significant contribution to your business objectives.



BE MEMBER BENEFIT DESCRIPTION m GOLD

Opportunity for business leads (V)
Business

Opportunities Quarterly Account Management Meetings with DGCBE Team to discuss pending leads, o
potential business and targets

Inclusion in DGCBE Destination Bid proposals (where required) - pending relevant bid o o o
criteria from client
Bidding

Partner with members to create custom bid documents, prepare joint presentations and o
customised pages

Networking Tickets to Business Events Updates Five
o

Logo on listing

Number of images on BE Website listing

Digital Character count limit 1,000 1,000
Marketing
Amenities, download room capacities and product highlights (V)
Featured Listing on BE Website (V)
Opportunity to be considered as first option host hotel for prospective client site On client o
inspections Application
Familiarisations The ability to h.ostl gccommodatlon apd a meal for sites and familiarisations is on client o o o
. request and prioritised to membership level
& Inspections

Opportunity to apply for domestic economy flights to be paid for one client for
destination site inspection. Lead must be filtered through DGCBE to qualify. (Other (V)

conditions may apply)

o

Preference to participate in This is Gold Coast Business Exchange First
Preference to participate in Gold Coast Connect Product Update First

Joint sales calls initiated by DGCBE team when applicable (/)

Opportunity to be included in DGCBE quarterly Product Update to over 2,500 domestic
and international Business Events clients and media
PR opportunities for feature articles in global Business Events trade media --

Access to information and statistics

Listing in the Business Events Guide

Preference for opportunity to co-exhibit at trade shows and international missions
where the ROI has been assessed

Other Benefits  Access to the Gold Coast Business Events Calendar which displays confirmed business
events to the Gold Coast when authorised by the client

Queensland Business Events Survey (QBES) Reporting*

Consideration by DGCBE to provide additional client destination gift/support for Gold/
Silver Member client familiarisation programs (final offer to be determined on discussion
with member and at the discretion of DGCBE)

*By joining DGCBE, accommodation and meeting space members agree to take part in the annual Queensland Business Events Survey (QBES). The results of
QBES are used to allocate Government funding and demonstrates the level of business secured for the city. These results are shared with members and also
used to lobby Local, State and Federal Government initiatives.

MEMBERSHIP PROSPECTUS 2023/24 n



THE COMPLETE
PACKAGE

DESTINATIONGOLDCOAST.COM

In order to be listed on our highly trafficked website, businesses are required
to take out a listing with the Australian Tourism Data Warehouse (ATDW)

which is a content and distribution platform for the Australian tourism industry.

Through ATDW your listing feeds into a number of tourism websites including
DestinationGoldCoast.com, Queensland.com, Australia.com and many others.

CONDITIONS OF MEMBERSHIP

Members must agree to the Destination Gold Coast Terms & Conditions
and Code of Conduct. A copy of these can be viewed on your invoice. DGC
reserves the right to revoke membership to members who are over-zealous
in prospecting to the membership base. The DGC Board of Directors retains
authority to review, approve or deny all applications for membership (and
current members) regardless of location, based on merit.

n DESTINATION GOLD COAST

OUT OF REGION SURCHARGE

A 50% surcharge applies to all membership fees for businesses located outside
the boundaries of Gity of Gold Coast (within a 40km zone of the city limits).
Businesses located beyond a 40km zone of the City of Gold Coast are ineligible
for membership.

VISITOR INFORMATION CENTRES

For tourism operators wishing to enhance their local marketing presence,
DGC operates two Visitor Information Centres (VIC) providing information and
bookings for accommodation, tours, attractions, hire and transport to visitors.
Booking of operator products is via the automated system of Experience Oz.
Our VICs are located in the heart of Surfers Paradise and at the Gold Coast
Airport. Members who choose this elective must first choose the Base
Membership level of Tourism. Members can choose from DL brochure
display at $620 (per year) and A4 brochure at $880 (per year).
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YOU ARE IN
SAFE HANDS

THE GOLD COAST TOURISM CORPORATION BOARD IS THE ENVY OF MANY ORGANISATIONS. A COMBINATION OF EXPERIENCE, STABILITY AND
ENTREPRENEURSHIP MEANS DECISIONS ARE MADE WITH DUE DILIGENCE AND COURAGE.

OUR
BOARD

n DESTINATION GOLD COAST



OUR
BOARD

ADRIENNE READINGS
CHAIR

General Manager, Gold Coast
Convention and Exhibition Centre;
experienced senior manager

with hotels. More than 20 years’
experience in the hospitality and
convention industry.

DR SARAH GARDINER

Sarah Gardiner has over 25 years of
experience in the tourism industry
and has a PhD in marketing. She

is the Acting Director of the Griffith
Institute for Tourism and an Associate
Professor in Tourism at Griffith
University. She is an expert in travel
consumer behaviour, travel trends,
experience design and innovation.

REBECCA FRIZELLE 0AM

Rebecca has made her name as

a business leader in the motoring
sector and in sport. She currently
serves on the Organising Committee
for the 2032 Olympic Games and

is also a Director of Paralympics
Australia and LifeFlight Australia.

CLARK KIRBY
DEPUTY CHAIR

CEOQ Village Roadshow Theme

Parks. Clark oversees the Australian
operations including Movie World,
Sea World, Topgolf, Wet‘n'Wild,
Paradise Country, Outback
Spectacular and Village Roadshow
studios. Clark is also a Board member
of Major Events Gold Coast.

AMELIA EVANS

CEO of Queensland Airports Limited.
Amelia is responsible for growing
QAL's network and oversees
infrastructure and property planning
and investment program. Amelia

is a chartered accountant with 25
years’ experience. Currently a Council
member for Griffith University and an
advisory board member for UNIQ You.

AMY WATTS

Amy joined Accor in 2018 and later that
year was appointed as Vice President
Talent & Culture, Accor Apartments

& Realty based on the Gold Coast.

Amy oversees the people experience
for over 130 hotels and over 5,000
team members across Australia, New
Zealand and Hawaii; including 28
properties based on the Gold Coast.

JOHN PUNCH
OAM, HON. SECRETARY

An original member and founding
director of Gold Coast Tourism,

John has been a continuous serving
member of the Board since formation
in 1975. John practices law as a
solicitor and is founding partner of
Gold Coast law firm, Short Punch and
Greatorix.

SARAH COLGATE

Sarah has over 25 years experience
in the travel and tourism industry,
specialising in marketing, business
growth, management, and strategy.
Sarah is an experienced Managing
Director, Marketing Director, General
Manager, and Board Member, and
was a finalist in the 2022 Gold Coast
Women of the Year Awards.

ADAM TWEMLOW

Partner at KPMG. Formerly Royal
Bank of Scotland in London and
KPMG USA. Board member of
the Perry Cross Spinal Research
Foundation and on The Southport
School Council.

MEMBERSHIP PROSPECTUS 2023/24 n



DESTINATION

GOLDCOAST.

CONTACT US

MEMBERSHIP TEAM
membership@destinationgoldcoast.com
07 5584 6244

CORPORATE WEBSITE
www.destinationgoldcoast.com/corporate/membership

VISITOR WEBSITE
www.destinationgoldcoast.com

BUSINESS EVENTS WEBSITE
www.destinationgoldcoast.com/business-events

@ ¥ ® d


mailto:membership%40destinationgoldcoast.com?subject=
http://www.destinationgoldcoast.com/corporate/membership
http://www.destinationgoldcoast.com
http://www.destinationgoldcoast.com/business-events
https://www.facebook.com/DestinationGoldCoast
https://www.instagram.com/DestinationGoldCoast/
https://twitter.com/destgc
https://www.youtube.com/c/DestinationGoldCoast

